
Want results like this specific to your industry?

Contact Marketview to discuss reporting options 
tailored to your business

info@marketview.co.nz         (04) 472 1991

Disclaimer: While every effort has been made in the production of this report, BNZ and Marketview 
Limited are not responsible for the results of any actions taken on the basis of the information in this 
report and expressly disclaim any liability to any person for anything done or omitted to be done by 
any such person in reliance on the contents of this report and any losses suffered by any person whether 
direct or indirect, including loss of profits.

NB: The BNZ Marketview Consumer Spending Series provides a measure of national consumer 
spending trends in the core retail categories (excluding fuel). It is based on the monthly credit and debit 
card spending of BNZ customers. It includes GST, but excludes other forms of electronic transactions 
such as overseas cards, gift cards, corporate and fuel cards. Numbers reported are actual values and 
volumes i.e. not seasonally or inflation adjusted. Accordingly the series may differ from other electronic 
transaction data reports.

THIS WEEK AT A GLANCE

 

LAST 52 WEEKS
VS. SAME WEEKS YEAR PRIOR

LAST 30 DAYS
VS. SAME PERIOD LAST YEAR

LAST 7 DAYS
VS. SAME WEEK LAST YEAR

Note: Calculations exclude spending on fuel

CHANGE IN SPENDING

WEEKLY CONSUMER
SPENDING SERIES

SPENDING

+12.16%
TRANSACTIONS

+5.16%

SPENDING

+11.26%
TRANSACTIONS

+3.81%

SPENDING

-1.46%
TRANSACTIONS

-7.03%

Déjà vu
Last week was the second and last week of school 
holidays. Compared to the same week last year, it was 
a whopping growth of 12.16% in spend and 5.16% in 
transactions. The growth was marginal when comparing 
to the previous week, up 0.1%. 

The growth store types remained the same, with Sports 
& Camping Equipment dominating its time at the top 
(up 27.4%), followed by Liquor (up 26.6%) and Clothing 
(22.5%). The latter potentially as a result of all the tempting 
sales about.

Week ending
19 July 2020

Going up
Sports & Camping Equipment +27.4%

Liquor +26.6% 

Clothing +22.5%

School Holidays – will we sustain this level 
of domestic tourism?
Over the last two weeks of school holidays, spend 
rose 10.4% when compared to the same school 
holiday period last year. In this Covid climate with our 
closed borders, and with our tourism operators still 
reeling from the loss of customers, much has been 
made about the need to travel domestically. And it 
looks like we have responded accordingly. 

Non-locals (defined as a resident of a City/District 
different to the business) drove much of this increase, 
spending 16.1% more than the July holidays last year. 
Every region in New Zealand saw a spend increase 
from non-locals, with West Coast (62.6%), Otago 
(45.8%) and Gisborne (35.8%) leading the way. 

Collectively in these three regions, spend on 
Accommodation was up 81.1%, no doubt a comfort 
to commercial accommodation providers who have 
been averaging the lowest occupancy rates in recent 
history. Average transaction values even rose 6.3%. 

Locals also did their part to keep their economy 
moving those two weeks, increasing spend by 6.9%. 

It has been heartening to see retailers doing so well 
from the July school holidays. The nervousness for 
tourism operators in particular, will be if volumes can 
remain steady now that school holidays are over. 


