
Want results like this specific to your industry?

Contact Marketview to discuss reporting options 
tailored to your business

info@marketview.co.nz         (04) 472 1991

Disclaimer: While every effort has been made in the production of this report, BNZ and Marketview 
Limited are not responsible for the results of any actions taken on the basis of the information in this 
report and expressly disclaim any liability to any person for anything done or omitted to be done by 
any such person in reliance on the contents of this report and any losses suffered by any person whether 
direct or indirect, including loss of profits.

NB: The BNZ Marketview Consumer Spending Series provides a measure of national consumer 
spending trends in the core retail categories (excluding fuel). It is based on the monthly credit and debit 
card spending of BNZ customers. It includes GST, but excludes other forms of electronic transactions 
such as overseas cards, gift cards, corporate and fuel cards. Numbers reported are actual values and 
volumes i.e. not seasonally or inflation adjusted. Accordingly the series may differ from other electronic 
transaction data reports.

THIS WEEK AT A GLANCE

LAST 52 WEEKS
VS. SAME WEEKS YEAR PRIOR

LAST 30 DAYS
VS. SAME PERIOD LAST YEAR

LAST 7 DAYS
VS. SAME WEEK LAST YEAR

Note: Calculations exclude spending on fuel

CHANGE IN SPENDING

WEEKLY CONSUMER
SPENDING SERIES

A washed out bridge on State Highway 79 Photo: Stuff

SPENDING

+1.75%
TRANSACTIONS

+1.54%

SPENDING

+2.80%
TRANSACTIONS

+4.02%

SPENDING

+3.11%
TRANSACTIONS

+4.43%

Consumers hit the breaks after a bumper week
Both spending and transactions saw a bit of a dip in 
results this week, experiencing less than half the growth 
they saw the week prior.

This week’s top categories feel a bit like deja vu, as 
discretionary retailers continue to struggle to get out of 
the red. Looking to the regions, the area with the top 
growth result was Taranaki, up 8.65% on the same week 
last year. The slowest result was experienced in Nelson 
and Marlborough, where spending was down 3.31%.

Week ending
25 February 2018

Going up
Appliances +15.9%

Takeaways +6.0%

Fuel +5.3%

Gita puts a dampener on retail
Last week ex tropical cyclone Gita moved in on parts of 
the country, causing widespread flooding and damage. 
One of the worst hit areas was the South Island, which 
saw States of Emergency declared in some areas.

The worst of Gita hit on Tuesday and Wednesday, 
reflected in low spending figures on these days, 
particularly in the South. On Tuesday, consumer 
spending in the South Island was down 3.49%, while 
Wednesday saw spending decrease 5.05%. Thursday 
also saw a particularly low result, down 3.34%, likely 
due to road closures and clean up efforts preventing 
consumers from heading out and about.

Looking to the North Island, results were almost 
opposite, with spending up every day of the week. 
Tuesday and Wednesday saw spending up an average 
of 2.87% in the North Island, telling of the differences in 
severity throughout the country of the former cyclone. 
This may also be a sign of commuters being stuck away 
from home, with many flights cancelled on Tuesday 
and Wednesday.

Gita did however have a silver lining for some retailers. 
In preparation for potential power outages and road 
closures, supermarkets saw a bumper day on Monday 
as Kiwis stocked up on the essentials. Spending at 
supermarkets and dairies was up 11.4% throughout NZ 
on Monday, and up 20.55% in the South Island alone.


