
Want results like this specific to your industry?

Contact Marketview to discuss reporting 
options tailored to your business

info@marketview.co.nz         (04) 472 1991

Disclaimer: While every effort has been made in the production of this report, BNZ and Marketview 
Limited are not responsible for the results of any actions taken on the basis of the information in this report 
and expressly disclaim any liability to any person for anything done or omitted to be done by any such 
person in reliance on the contents of this report and any losses suffered by any person whether direct or 
indirect, including loss of profits.

NB: The BNZ Marketview Consumer Spending Series provides a measure of national consumer spending 
trends in the core retail categories (excluding fuel). It is based on the monthly credit and debit card 
spending of BNZ customers. It includes GST, but excludes other forms of electronic transactions such as 
overseas cards, gift cards, corporate and fuel cards. Numbers reported are actual values and volumes i.e. 
not seasonally or inflation adjusted. Accordingly the series may differ from other electronic transaction 
data reports.

THIS WEEK AT A GLANCE

LAST 52 WEEKS
VS. SAME WEEKS YEAR PRIOR

LAST 30 DAYS
VS. SAME PERIOD LAST YEAR

LAST 7 DAYS
VS. SAME WEEK LAST YEAR

Note: Calculations exclude spending on fuel

CHANGE IN SPENDING

Weekly Consumer
Spending Series

SPENDING

+8.62%
TRANSACTIONS

+7.44%

SPENDING

+4.12%
TRANSACTIONS

+3.35%

SPENDING

+3.70%
TRANSACTIONS

+4.00%

A big week seen across the board
Consumer spending saw a big leap last week, up 8.62% 
on the same week last year, while transactions saw 7.44% 
growth. While these numbers may seem like a leap from 
previous weeks, they look to be a combination of a slow 
week last year, a later Mothers Day this year, and big sales 
from a number of prominent national retailers.

We saw some big growth numbers across the board this 
week, and only two of 18 categories were down on last 
year. Six storetypes saw growth in the double digits, while 
the remainder had mostly strong results compared to their 
monthly average.

Week ending
14 May 2017

Going up
Department stores                                        +20.4%

Travel agents                                                 +16.3%

Bars, cafes and restaurants                       +15.1%

Mums celebrated around NZ
Last Sunday was an unofficial ‘holiday’, with Mothers Day 
celebrated around the country.

Consumer spending on Sunday was up 7.1% on Mothers 
Day last year. Looking at the total Friday-Sunday period, 
spending was up 4.6%, with growth actually peaking on 
the Saturday (+8.6% vs. 2016). The same pattern was 
seen in transaction growth, up 6.8% on Saturday, and 
5.5% on Sunday.

Flowers, usually a popular buy for Mothers Day, was 
down 4.9% over the Friday-Sunday period, when 
compared to last years category spend. All three days 
saw flower spending and transactions drop, with the 
money previously spent on them now being allocated to 
other treats. 

On the big day, it looks like Kiwis were treating the 
Mums in their lives to a meal out or a trip to the shops. 
The winners of the day were bars, cafes and restaurants 
(spending up 6.5%), and clothing retailers, who saw 
spending up 10.2% compared to Mothers Day  last year. 
The latter figure is particularly noteworthy, as clothing 
spending has experienced only modest growth for the 
last four weeks, up 2.5% over the same period last year. 
Clothing transactions were up 9.9% on Mothers Day as 
well, suggesting it was an overall rush on clothing stores 
encouraging the growth, rather than more expensive 
purchases, or higher foot traffic.


