
Want results like this specific to your industry?

Contact Marketview to discuss reporting 
options tailored to your business

info@marketview.co.nz         (04) 472 1991

Disclaimer: While every effort has been made in the production of this report, BNZ and Marketview 
Limited are not responsible for the results of any actions taken on the basis of the information in this report 
and expressly disclaim any liability to any person for anything done or omitted to be done by any such 
person in reliance on the contents of this report and any losses suffered by any person whether direct or 
indirect, including loss of profits.

NB: The BNZ Marketview Consumer Spending Series provides a measure of national consumer spending 
trends in the core retail categories (excluding fuel). It is based on the monthly credit and debit card 
spending of BNZ customers. It includes GST, but excludes other forms of electronic transactions such as 
overseas cards, gift cards, corporate and fuel cards. Numbers reported are actual values and volumes i.e. 
not seasonally or inflation adjusted. Accordingly the series may differ from other electronic transaction 
data reports.

THIS WEEK AT A GLANCE

LAST 52 WEEKS
VS. SAME WEEKS YEAR PRIOR

LAST 30 DAYS
VS. SAME PERIOD LAST YEAR

LAST 7 DAYS
VS. SAME WEEK LAST YEAR

Note: Calculations exclude spending on fuel

CHANGE IN SPENDING

Weekly Consumer
Spending Series

SPENDING

+2.89%
TRANSACTIONS

+4.02%

SPENDING

+2.64%
TRANSACTIONS

+2.90%

SPENDING

+1.35%
TRANSACTIONS

+0.40%

Good weather brings boost to transactions
Last week saw consumer spending up 2.89% on a year 
prior, and up 1.6% on the previous week. Transactions 
jumped up 4.02% on last year,  driven by steady growth 
across 12 of 18 categories. Consumer spending was up 
in 11 categories.

The late arrival of summer and hot weather around the 
country may be providing a boost to transactions and 
spending, encouraging consumers to get out and about 
and make the most of the sunshine.

Week ending
19 February 2017

Going up
Fuel                                                               +17.0%

Takeaways                                                     +11.0%

Bars, cafes and restaurants                          +8.9%

Kiwi’s share the love on Valentine’s Day

February 14th was Valentine’s Day, an unofficial 
‘holiday’ that can bring big numbers for retailers. This 
year it looks like Kiwi’s were sharing the love, with 
some strong results for florists and jewellery stores.

Flowers seemed to be the pick this year for loved up 
consumers. Florists saw spending on Valentines Day 
almost triple the amount of last year, while transactions 
were more than double 2016’s volumes. While these 
results are strong, it is important to note that last year 
the 14th was a Sunday, meaning florists may have 
been closed on Valentines Day, compared to this 
years Tuesday Valentine’s. So while the mid-week 
celebration may provide a big boost for florists on 
the day, spending at these retailers over the five days 
leading up to Valentine’s this year was actually down 
7% on the same five days last year, and transactions 
were down 11%.

Jewellery stores told a similar story to florists. Spending 
at these stores was up 76% on Valentine’s Day, while 
transactions were over double 2016’s results. However 
the 5 days leading up to the 14th saw spending down 
14% on last year, and transactions down 16%.

These results suggest that a weekday Valentine’s 
encouraged consumers to leave their gift purchases 
to the last minute, an opportunity that most Kiwi’s 
seem to take when they can.


