
Disclaimer: While every effort has been made in the production of this report, BNZ and Marketview Limited are not responsible for the results of any 
actions taken on the basis of the information in this report and expressly disclaim any liability to any person for anything done or omitted to be done by 
any such person in reliance on the contents of this report and any losses suffered by any person whether direct or indirect, including loss of profits.

NB: The BNZ Marketview Consumer Spending Series provides a measure of national consumer spending trends in the core retail categories (excluding 
fuel). It is based on the monthly credit and debit card spending of BNZ customers. It includes GST, but excludes other forms of electronic transactions 
such as overseas cards, gift cards, corporate and fuel cards. Numbers reported are actual values and volumes i.e. not seasonally or inflation adjusted. 
Accordingly the series may differ from other electronic transaction data reports.

THIS WEEK AT A GLANCE

LAST 52 WEEKS
VS. SAME WEEKS YEAR PRIOR

LAST 30 DAYS
VS. SAME PERIOD LAST YEAR

LAST 7 DAYS
VS. SAME WEEK LAST YEAR

Note: Calculations exclude spending on fuel

CHANGE IN SPENDING

Weekly Consumer
Spending Series

SPENDING

+4.63%
TRANSACTIONS

+3.88%

SPENDING

+2.99%
TRANSACTIONS

+3.18%

SPENDING

+1.63%
TRANSACTIONS

+0.65%

Spending takes a u-turn around the country
Last week was a busy one around the country, with schools 
returning for the year, and the start of another long weekend. 
Spending saw some strong growth - up 4.63% on the same 
week last year, while transactions were up 3.88%.

Spending has been on a bit of a yo-yo over the last few weeks, 
either exceeding or falling short of the 30 day average, and 
fluctuating between weeks. As many stores start their ‘end 
of season’ sales, consumers may be feeling a bit of ‘sales 
fatigue’, especially as these promotions have started so soon 
after Boxing Day/New Year sales have wrapped up. The high 
price of fuel is also likely to have an impact on spending.

Week ending
5 February 2017

Going up
Hardware and homeware                            +21.1%

Fuel                                                                 +18.5%

Takeaways                                                     +11.9%

Long weekend provides welcome boost 
for some

Monday 30 January was a holiday for a large portion 
of the country, with Auckland, Nelson and Northland  
residents all taking the day off to celebrate their 
anniversaries. Last week also included the start of 
another long weekend for Waitangi Day on 6 Feburary.

As we have seen in the past, public holidays can have 
a positive effect on many industries. With an extra day 
off up their sleeve, consumers seem to let down their 
hair a bit more, and put time and money into areas that 
would otherwise be missed on a ‘normal’ weekend.

Hardware and homeware stores normally feel the 
positive effects of long weekends, with Kiwis likely 
utilising the extra time to tackle DIY projects. Last 
week saw this trend continue, as spending at these 
stores increased 21.1%. Transactions were up 6.1%, 
indicating higher value purchases were made. These 
numbers follow a recent report by Statistics NZ, 
stating there has been a 10% increase in building 
consents for the 2016 calender year, despite a 7.2% 
drop in December.

Other businesses that seemed to benefit from the 
long weekend/s were liquor, (spending up 10.8% and 
transactions up 9.1%), and bars cafes and restaurants, 
who saw spending up 6.1%.


